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It’s our End-of-Season sale. We’d
rather sell our present inventory
at reduced prices than tie-up our
money for another year.

A perfect opportunity for you to save money
three ways if you buy your Friedrich room
air conditioner NOW.

1. You save at today’s sale prices.

Here's your chance to buy America'’s high-
est quality room air conditioner at the lowest
prices of the year.

You save on cost of operation.

Friedrich. . .the leader in efficiency offers a
wide range of models and sizes with EER’s up
to 10.7. And the higher the EER the more money
you'll save on your utility bill.

You save with Friedrich quality.
A leading consumer's journal recently gave

Friedrich room air conditioners the highest

overall performance rating.

A Friedrich saves you money because it's buit

better to last longer.

2.

Every Friedrich in our inventory is on sale now.
Hurry! These prices good only while quantities last!

If you would rater buy perlornce tha enrgy.visit:

g s . 105 1st Ave. 3
AIRVEL AIR CONDITIGNME Rt ASB HOME APPLIANCES, INC.
3'(13 Park Avenue, Sauth (212) 475-2325 1(520: 3‘;{—3 Iélgg(l)g
212) 889-0660
EL6OT SllE; & SERVICE FOCUS ELECTRONICS
BLOOM & KRUP 157 Sadisea dre. 452313 ve.
206 1st hvens (212) 879-1200 __(212) 871-7600
t. 12 L AEENG.
(22 oo U IR LY QUEENS
333 Ist Ave. NOEL'S AIR COND. CO.
RORGER'S SALES & SERVICE (Bet. 19 & 20) 63-98 Watrepalitan Ave.
1408 2ad Avenue (212) 674-1868 (9) (Middle Village)
(Bet. 73 & 74) S&S SOUND CITY (212) 366-3878
(212) 7444224 58 W. 45tk St WESTON BROS., INC.
130 W. 72nd St. {bet. 5th & 6th) 99-16 Metrapolitan Ave
(Bet. B'way & Col.) (212) 5750210 (Forest Hiiis)
(212) 873-2013 SHEABN'S (212) 793-2000
1434 Lexinpton Ave. WESTCHESTER:
BRIDGE SHOWROOM it Sl (S WESTCHESTER
54 2nd Ave. (212) 369-4444 COHSUMER APPLIANCES
(Cor. E. 3rd) I 1860 Central Park Ave
B (212) 4751645 S BRONX::" i Svulm
N cowssn g AR WAYE MR CANOITION NS u(::: usnwiu 77:;:.
; RADIO BISC. CTR. 2421 Jereme Ave. 1 N. Central Avg (Rartsdale)
1237 Amsterdam Ave. 172 Madison Ave (NYC) (914) 428-5363
(bet. 120 & 121) (212) 933-1011 :
{212) 864-61 89) (212) 532-5990

The American Look /,

Wc oose a warm and crunchy, _

hand-knitted sweater tof ' /

pull over slacks or a skirt.

Here, colorfully patterned with a horse’s head. By Currants

in navy or hunter green bulky acrylic, sizes S, M, L, 34.00
Young American Juniors, Sixth Floor, Lord & Taylor,

Fifth Avenue—call (212) 391-1199 And at Manhasset, Westchester,
Garden City, Millburn, Ridgewood-Paramus and Stamford.

You Can Thank Lord & Tayl_or for The American Look.

Investigative Journalism
Is Found Shifting Goals

By JONATHAN FRIENDLY

The activity loosely defined as inves-

tigative journalism is changing some
| of its targets and its tone.

To many journalists and their critics,

the shift is a retreat into low-risk news-
4| gathering by 2 ‘‘chilled”” press unwill-

ing to stand up to adverse libel ver-
dicts, public hostility and economic
pressures in the industry. The journal-
ists and critics warn that the change
hurts the public, which expects the
press to be its watchdog.

To others in the field, the shift is a
welcome evolution. They say some ar-
ticles that pass as ‘‘investigative”’ jour-
nalism are ‘‘adversary’’ journalism in
which charges of personal or institu-
tional wrongdoing are based on suspi-
cion rather than evidence.

They say the press is as enthusiastic

and active as ever in disclosing corrup-
g | tion and that the difference is the
% | toughening of internal standards to as-

sure fairness and accuracy.
Attitedes More ‘Judicious’

Howard Simons, managing editor of
The Washington Post, said reportorial

k| attitudes were more “judicious’ now

than they were 10 years ago, when The
Post won a Pulitzer Prize for its Water-
gate reporting. Reporters and editors
no longer ‘‘want to turn over a rock just
to see what sort of dishonesty is under
it,”’ he said.

In recent interviews, journalists and
their critics said the shift could not be
measured directly in terms of stories
not pursued or articles not published,
because reporters or television news
directors do not openly discuss the
chances they do not take. But it is
widely felt.

“Journalism is getting to be a cau-

i | tious business,” said Jerry Uhrham-

mer, a reporter for The Press-Enter-

| prise in Riverside, Calif., former chair-

man of Investigative Reporters and
Editors Inc., a 1,200-member organiza-
tion.

What has become known as investi-
gative journalism traces its roots at
least to the exposés of Lincoln Steffens,
Upton Sinclair or ida Tarbell. In the
1950’s and 1960°s it was the province of
a relatively small number of reporters
intent on disclosing venality and will-
ing to spend time poring over records
or searching out informers.

The publication of the Pentagon
Papers in 1971 and the Watergate dis-
closures that began a year later led to
new support for journalistic investiga-
tions in general and in particular for
confrontation with government. Many
newspapers and television stations or-
ganized teams of reporters who were
freed from routine to concentrate on
corruption.

Loss of Public Support

In the last three years, over-quota-
tion of unidentified sources in articles
and lapses like the publication of manu-
factured or plagiarized reports have
cut public support for the press. Many
newsrooms became more eager to ad-
here to standards of fairness that had
sometimes been set aside in the rush to
reveal wrongdoing. ~

Libel suits or the fear of libel suits is
repeatedly described as the darkest
cloud hanging over investigative jour-
nalism. But the effect of the suits can-
not be precisely measured. Editors and
reporters interviewed said unani-
mously that they had never killed a
news accountthey believed was true
and important only because they
feared that publication might lead to a
suit.

The increase in litigation has led to

% | more internal policing. News organiza.

tions retain lawyers to check contro-
versial articles and to warn of areas of
possible trouble. Editors say they
make the final decision on what the ar-
ticle says and how it says it. They note
that the lawyers often show them ways
to report facts they might otherwise
have omitted.

Some reporters say, however, that
they are discouraged by the prospect
their articles will be ‘‘lawyered.”” Mar-
ion Goldin, a senior producer for ABC
News, said that having lawyers con-
stantly in the newsroom checking for
areas of potential trouble in scripts
made *“‘a dramatic difference,” with
reporters asking themselves whether it
is worth it to pursue a story they know
would create time-consuming legal
problems.

Effect of Self-Censorship

In any event, journalists bombard
one another with warnings. ‘‘Journal-
ists should make the determination of
what is newsworthy,’’ said an article in
A.P.M.E. News, the monthly magazine
of The Associated Press Managing Edi-
tors’ organization. ‘“But in doing so,”
the article went on, ‘‘they must realize
that their judgment may be subject to
second-guessing by plaintiffs, lawyers,
judges and jurors. The chilling effect of
this, through self-censorship, is obvi-
ous.”’

Steven J. Helle of the University of I1-
linois, who teaches law as it applies to
the news media, said he frequently told
editors the law was basically on their
side. But he said, ‘‘They would rather
believe that they have a real problem
on their hands.”

Even without legal problems, inves-
tigative journalism is more expensive
than routine chronicling of local
events. Months of digging may produce
nothing that can be published or broad-
cast.

Initiative Over Routine

For small newspapers, a bill for a
few hundred dollars to copy public
records is enough to derail an investi-
gation. Somewhat larger organizations
that can afford it sometimes conclude
that the reward is too small.

*“News directors feel the pressure of
the bottom line when a reporter works
three months on something that lasts
six minutes and is followed by a law-
suit,’”’ said Mackie Morris, who, as
chairman of the broadcast department
of the University of Missouri School of
Journalism, keeps in touch with many
television journalists.

Some newspapers and stations leave

investigative work largely to the initia-
tive of the ‘“beat’’ reporters, allowing
them to drop routine duties for the spe-
cial project. Others make the effort
more formal.

The Washington Post, The Philadel-
phia Inquirer and Newsday say they
normally have a dozen staff members
assigned to investigative projects, and
some television stations designate ‘“‘I-
teams.”” The networks concentrate
their investigations on particular pro-
grams such as CBS News’s ‘60
Minutes’’ or ABC News’s ““20/20.”’

As a matter of philosophy, many
news organizations have turned away
from disclosures of individual corrup-
tion or exposés of private business and
now focus on how such public agencies
as prisons or mental hospitals are run.

Reg Murphy, president and pub-
lisher of The Baltimore Sun, said that
investigative journalism had lost
energy and impact as reporters con-
centrated on intellectual issues. ‘‘We
put too high a value on sociology and
too little on raw human data,’” he said.

But many editors and reporters say
those topics are more sophisticated and
socially useful than pursuing personal
wrongdoing. They argue that that is the
responsibility of law-enforcement
agencies.

There are exceptions, like The Wall
Street Journal’s recent articles about
privately owned ‘‘slave labor’’ camps
in Louisiana, or the inquiry by The
Kansas City Star and The Kansas City
Times into the collapse in 1981 of walk-
ways at the Hyatt Regency Hotel there.
This year more than 80 percent of the
submissions for the Pulitzer Prize for
local investigative work dealt with gov-
ernmental functions and functionaries.

Libel and Courts’ Attitude

Articles about public agencies pose
little risk of a libel suit, compared with
exposing individual dishonesty or cor-
porate corruption, because court deci-
sions have overwhelmingly protected
almost any discussion of issues of pub-
lic controversy. Journalists have also
found that they can head off problems
by working from the start of a project
with a sympathetic public official, such
as a prosecutor.

Last year reporters at television sta-
tion KSL in Salt Lake City wanted the
Utah Attorney General’s opinion, so
they would not be prosecuted, of their
planned undercover test of how easily
an unqualified applicant could get food
stamps and unemployment compensa-
tion. Attorney General David L. Wil-
kinson cleared the project, and the tape
the reporters made is now being used
as a training film for new employees in
state offices concerned.

David Protess, a journalism profes-
sor at Northwestern University, said
such “orchestrated journalism’’ mini-
mized public impact because the offi-
cials were already on record as promis-
ing to “reform> the abuse that the
news account detailed.

Some journalists say cooperating
with the authorities risked making the
press an arm of the government, at
least in appearance.

Then there is the ‘‘investigative re-
porting’’ that is simply reporting about
an investigation conducted by someone
else, usually a prosecutor. That pro-
cess has become so common that Mr.
Uhrhammer’s group, Investigative Re-
porters and Editors, effectively banned
such reports from consideration for its
annual awards.

Misrepresentation as a Ploy

Like lawyers, doctors and other
groups, journalists have been question-
ing whether their work meets stand-
ards of fairness and honesty. They
have been particularly concerned with
the question of whether a reporter may
misrepresent his or her identity if the
reporter believes misrepresentation is
the only way to unearth an important
story.

James P. Herman, editor of The
Traverse City Record-Eagle in Michi-
gan, said he hesitated for weeks before
deciding to publish an article saying a
newly opened escort service was offer-
ing ‘“adult entertainment’’ as well as
social companionship. The reporter
had signed a statement for the escort
service saying she was not a reporter.

The fact that journalism is increas-
ingly perceived as a business also con-
tributes to the caution, says Ben H.
Bagdikian, journalism professor at the
University of California at Berkeley. In
a new book, “The Media Monopoly,”’
tracing links between the major com-
munications companies and other
large enterprises, he says newspapers
have become bland and timid ‘for fear
that strong news and views pleasing to
one part of the audience might offend
another part and thus reduce the circu-
lation on which advertising rates de-
pend.”

The recession has cut newsroom
budgets and in some cases eliminated
newsrooms in mergers. In the last
three years jointly owned newspapers
in more than 30 medium-size cities
have been consolidated into single pub-
lications or single news staffs, ending
competition that spurred enterprise in
reporting.

In larger cities, newspaper owners
may have other financial interests to
protect. *‘How much credibility can
newspaper conglomerates have in ex-
posing City Hall when another arm of
that very organization may well be lob-
bying commissioners in an attempt to
gain a cable franchise?’’ asked John
McMullan, who recently retired as ex-
ecutive editor of The Miami Herald.

In the search for ratings or circula-
tion and the advertising dollars that
come with them, many news organiza-
tions have devoted their energies and
staff to relatively *‘soft’” features such
as food or ‘‘style’’ pages.

“Our principal mission is to cover
the news,’”’ said Kenneth P. Johnson,
the editor of The Dallas Times Herald.
' People spend more time talking about
‘look how well-packaged we are.’ '’ He
said other editors had told him, ‘‘Take
some of the buzzwords out and I might
as well be working for McDonald’s."”

At Altman’s you can save 30% on a
Sealy Correct Sieep Sofa® and select
from 100 colors and 40 fabrics.

Example: this up-dated camel-back traditional style,
just one from our collection of Correct Sleep Sofas®
And it’s fitted with a fine Posturepedic® mattress.
Queen, reg. 1,149.00, now 799.080. Full, reg.
1,099.00, now 769.690. Loveseat, reg. 1,049.00,
now 429.08. Sofas without beds at 100.00 less
than the sleep-sofa sale price.

Allow 6 weeks for delivery. Off our regular New York prices through
Septernber 17th. Add a 20.00 charge for delivery within our regular area.
Altman's Sleep Sofas, seventh floor, Fifth Avenue (212) MU9-7000, branches.

It’'s always a pleasure

Our Adjustable Mortgage Loan guarantees
your rate for the first year. Thereafter, rate may be
adjusted once a year (up or down), but never by
more than 2 percentage points annually.

CALL OR VISIT FOR ADDITIONAL INFORMATION
AND APPLICATION.

*annual interest rateé  tannual percentage rate is computed

by including a 3% origination charge

Savings Bankrss

Member FSLIC

(212) 767-4883 / (516) 599-7800

Offices in: MANHATTAN « BROOKLYN « THE BRONX = STATEN ISLAND
* LONG ISLAND + WESTCHESTER » ROCKLAND » UPSTATE NEW YORK
AND GREATER ATLANTA

ACCOUNTS INSURED UP TO $100,000 » ASSETS OVER $3.5 BILLION

-
LENDER

Colleges/
Universities In
New York,

New Jersey,
Connecticut.

Show New York Times readers your catalogue and
invite them to send for it.

Special Tri-State College and University Directory
pages will appear in Science Times, part three of the
four-part New York Times on Tuesday, September 20.
Send camera-ready copy by Tuesday, September 13.
Each modular unit costs only $550, so you can take one
or several to show and describe your catalogue,
brochure or bulletin.

For more details and to reserve your space, call now.

&he New York Times

Education Advertising
Department (212) 556-7221




